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Technology Changes
EVERYTHING!!
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Retall Transformation

...to anyone paying attention, it's no surprise
that retail is in the midst of a revolution.

It's not stores vs. Ecommerce
there are now
New Terms of Engagement
Ecosystem of Customer Expectations
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Why should small business care?
= 75% of customers under age 65 do online
research before going to a store (purdue University)

= Roughly 80% of lowa MA survey participants
use social media on a regular basis (vsi-2019)

» Average person looks at their smart phone 150
times a day! (shop Talk)

= Digital is a touchpoint consumers EXPECT!

= Cost effective way to reach current and new
customers.

= Best opportunity to expand your brand
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New ways to connect

 Soclal media channels
« Emall marketing

* Blogs cf B\)S\neis W
» Websites (v N\ C

* [ext messages =
How many are YOU using??
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Country Profile
United States (2,002 shoppers)

RETAILERS, BRANDS, AND ONLINE MARKETPLACES BATTLE FOR WALLET SHARE STORES REMAIN CRITICAL FOR DISCOVERY, EXPERIENCE, AND FULFILLMENT

Top Reasons to Shop In-Store

Average Volume of Online Purchases Made Across the Following Digital Channels

1
2
3

SPOTLIGHT: 2019 HOLIDAY SHOPPING

Top Factors Influencing

SHOPPING EVOLVES AS CONSUMERS DEFINE NEW TERMS OF ENGAGEMENT Holiday Purchases

Top Traits of Shoppers’ Favorite Brand

I
LAST LOOK: TRUST AND SUSTAINABILITY INCREASINGLY DRIVE
SHOPPER JOURNEYS MOVE TO THE EDGE THE PATH TO PURCHASE*
Shoppers Who Buy Products with the Following 1z eloyal t pa that 2
I 1o happing apps on their moile d
| EES
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SHOPPING IS INCREASINGLY INGRAINED IN EVERYDAY LIFE

Discrete — Embedded Analog — Digital

47 75
Consumers can f consurmers wising of repeat purchases Connected &
- assistants have ordered e Ml Orre -
shop anytime, ars Item with them’ personalized
anywhere experiences

...'..I. L=

Linear —* Fragmented

Lots of digital & P e e e What happens in
physical S rovides is as important store matters
tOUChpOintS .I -L "||.:-.."I='. :.'. . . '-- I1 :'.';.'.:-.ZI.I' ts" .
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SHOPPING MOVES TO THE EDGE - EASIER AND FASTER THAN EVER

g % of oniine purchases

sre made on emerging

2/3...

feel it’s easy 1o buy from

a mcbile site
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Digital Marketing
should be a part of
your overall
Marketing campaign

* BE professional
» BE consistent
* Keep it FUN

MAIN STREET

~IOWA




Ask
Yourself...

What are your
goals for using
Digital
Marketing?

o

3

a

g

I\/IAIN STREET

SIOWA

I

Driving sales

Improving customer
traffic

Improving the lifetime
value of customers

Customer engagement

Raising the status/brand
of your business in the
local marketplace
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Creating Goals

1. Choose your target audience
Who do you want to reach?

Example:

Be specific!! *
GOAL

* Young people, age 20-30 years
 Just establishing their 15t home
« Unaware that my business is here
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Creating Goals

2. Articulate what you want to achieve!
* Drive more traffic into the store

* Increase email/newsletter sign-ups

* Build brand awareness

* [ncrease sales $100/day/week
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Creating Goals

What strategies & tactics will help you
achieve your goals?

Example: Drive traffic to website

« Always include links to your website

Example: Increase foot traffic

« Ask customers how they found out about you or
your store.

 Dally/hourly customer counts
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Choose how you will measure

 Count shares, likes, comments

« Sales revenue, average sales per
customer

 Dalily, weekly, quarterly?

How will you justify that your time on
digital/social channels is worth 1t?
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[ don't have TIME to be on soctal medial!!
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Social Media for business

= NOT like your personal page!
= Great place to start

<>

Business

@{g WY

==

= Should enhance relationships with customers
= Customers use it to see the most up-to-date info on your

business

= Devote 10 minutes a day to increase your visibility

= Goal is to drive sales!!

= Be visual — photos are the most effective means of

driving engagement

The bottom line: Your customers are on social media!
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How often Americans use social media sites

For many users, social media is part of their daily routine. Roughly three-
quarters of Facebook users — and around six-in-ten Instagram users — visit these

sites at least once a day.

Chart Data Share Embed

Among the users of each social media site, the % who use that site with the

following jﬁ"equéncies

0 10 20 30 40 50 60 70 30 90 100

@ Daily @ Weekly Less often

FEW RESEARCH CENTER




Demographic Composition % of Major Social Networks
Source: comScore Media Metrix Multi-Platform, U.S., Age 18+, Dec 2015

focebook Unked[l] tuwiter » [ sapen Google + @ Prssernit (| snapchat tumblr.

Source: ComScore
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m Age 55-64
® Age 45-54
®mAge 35-44
®Age 25-34
mAge 18-24
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ANSWER CHOICES RESPONSES

Uk
E eBay 14.48%
m =]
2 Facebook 81.21%
— Ne——
< g Foursquare 1.03%
—

/ Instagram 23.95%
~
/ 16.03%

Linkedin

Pinterest
Twitter 19.66%
Yelp 10.95%
YouTube
Mone 7.07%
Other (please specify) 3.85%

Total Respondents: 1,160

Q12: Which of the following social media networks or online
applications do you regularly use? (select all that apply)

Answered: 1,160 Skipped: 31
MAIN STREET
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168
142
942
12
301
186
333
228
127
426
82

69
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Ask
Yourself...
How much time

do you
realistically have?
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10 minutes a day
Once a week

Can other staff help?

Hire it done!
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So where do you start?

1. Know what YOUR goals are
2. ldentify your TARGET customer
3. Determine what SOCIAL NETWORKS they use

H
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Create a simple calendar

January
SSSSSS Mo Tuesday Wednesda Thi Friday Sat
1 2 3
4 5 6 7 8 9 10
11 12 13 14 15 16 17
18 19 20 21 22 23 24
25 26 27 28 29 30 31
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What
When

Which
platform

How often
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BRICK-AND-MORTAR STORES REMAIN A MAINSTAY FOR SHOPPERS

Top Reasons for Shopping in a Physical Store

o, . S 1
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THE STORE I5 A DISCOVERY HUB

81% go into physical stores to discover

62% tend to buy more than intended
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THE STORE IS AN EXPERIENCE HUB

o

"+I_ il
37 have attended a unigue in-store
% experience (e.q., social event or demi

47 %

39% have attended a pop-up store
|
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THE STORE IS A FULFILLMENT HUB

67% have bought something else

59% have purchased a product online

52% have arranged shipping for 2 product




Lots of options . ..

PURCHASE PREFERENCES VARY ACROSS GENERATIONS

Shoppers Who Plan to Increase Purchases Through the Following Channels Over the Next 12 Months

——— LEAST GROWTH MODERATE GROWTH MOST GROWTH ——>

AVG. —+

15%:

25% 32% 32%

9% 11% 13% 13% 15% 17% 18% 25% 28% ¥ 35%

Salesforce Research
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Claim Your Google Profile!!

Stand out on Google
with a free Business
Profile

Your free Business Profile on Google lets you
engage with customers directly and manage how
your business appears on Google Search and

Maps.

Manage now

Or call us 1-844-491-9665
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ANATOMY OF A BUSINESS PROFILE ON GOOGLE

B u Si n eSS Ove r‘vi eW Pharmacy in Chicago, lllinois - Open

Location Info

AAAA
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Photos and videos

Merz Apothecary
47 (96) - $

Reviews

OVERVIEW POSTS REVIEWS ABOUT
(Ra) (®) () (®)
NG N Nepia N
CALL DIRECTIONS SAVE WEBSITE

Cozy apothecary mainstay stocking
homeopathic remedies, upscale toiletries & >
pampering products.

"Park

Q  4716N Lincoln Ave, Chicago, - Qu |Ck I | n kS

IL 60625 RAVENSW,

See other locations
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Email Marketing
e CotonsRige

Holidav Join us on November Ist & 2nd

l[()()p]a for our annual Holiday Open House

Starts
Tomorrow

Through December 2.4th,
visit us /n-store and save
307> when vou “Build
Your Own Bundle” of
3 0r more items!
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Email Marketing

@ mailthimp Why Mailchimp? Marketing Platform v Pricing Resources v Q ‘ Login ‘ Sign Up Free
L |

Start here, start strong

Find your people, build your audience, and establish
your brand from day one with Mailchimp’'s all-in-one
Marketing Platform.

Pick A Plan Learn More
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Use your POS system

——— Shelby's Southern Smokehouse
’ Tl

THANK YOU to our customers for a
spectacular year.

Our Holiday hours are as follows:
Christmas Eve and Christmas Day: We
will be closed. We will open on
Thursday, Dec 26.

New Year's Eve and New Year's
Day: We will be closed. We will open on
Thursday, January 2.

Merry Christmas and Happy New Year!
Shelby, Rhonda and their great team.

’\'& “ b

| =—
| FE &8

MAIN STREET

Shelby's Southern Smokehouse
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Text Messages

« Customers sign up for this service
* Medical appointment reminders

« Salon appointments

* Lunch specials

Make It easy for your customers to
do business with YOU!!
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Shop Where | Live

AR
CF I

WHERE MAIN STREET
MEETS THE INTERNET

We create marketplace websites in partnership with Chambers of Commerce:and
Main Street Communities to help local small businesses sell their products and
services together, and create a'one-stop shop for their community buy local online.

_IOWA



Getting Started

Create a Calendar

4 5 6 (JFEEse

AL R
A4 AL \’sQ w0 W

* Holidays
* Local events
« Special sales

 Theme days
MAIN STREET
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Gather Content

N g,
“ Content 3
° Marketmg

C)

@c

[
&0 g,
(2] 4
>

fopfoi sam st
R
“;u

Photos

Quotes

Graphics

Examples from others
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Socilal Media Content Plan

Create a “Basket” of Content Ideas

1. Top 3 goals — be specific

2. Brainstorm ideas for each goal

3. Build out a calendar of when & how
you will post

« It will take some time to fill the basket
 Share content across multiple channels
* Try to be more focused!

B MAIN STREET
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Creating Visual Content

MAIN STREET

reat

Social Media Posts

Documents

Facebook App  Tumblr Graphic

oLt Ll |

USLetter  Presentation (169)  Presentation A Desktop Wallpaper  Letterhead (US) Magazine Cover  Letterhead (A4)

Blogging & eBooks

Blog Title BlogGraphkc  Album Cover  Infographic

Real Estate Fiyer  Poster (US) Poster  Food &DrinkMenu  Business Card

Social Media & Emalil Headers

= ."m
>

Tumbir Banner  YouTube Channel At Twitter Header Googles Photo  Facebook Cover

Events

-l Kl KH ..

Gift Certificate

-
110 et AT

Etsy Banner




Behind the scenes.. ..

Finery Bridal and Trend Boutique

March 21 at 1:30pm

The Wanderer will be in the Cedar Rapids area on April 8th and 15th! |
have had several people ask if we ever get that way and we do! We will be

Wandering from 1-4:30 and would love to come visit you! Message us to
set something up!

Share
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Recognition & awards . . .

Photos by Melissa added 3 new photos
February 14 at 4:11pm - @

At PbM2 we love weddings. We love Valentines Day. We love LOVE.
So, what an exciting day to learn our work was featured on the cover of
the 2018 Fayette County Newspaper's Bridal Issue. The stories of three
of our fabulous couples were told in the edition. Happy Valentines Day,
all you love birds

oY Like (O Comment @ Share *~

OO Carol Metzger Swenson, Amy Boehm and 53 others Chronological »

IOWA

(I)E Original Cyns shared F&M Bank & Trust's photo.

September 2, 2015

Shop local, bank local

Septomber Busingss
of the onth:

original
éW
Receive 10% off of your purchase

when you say “F&M is Fabulous!”
at checkout!

FRALC 5 = Small Business
F&M Bank & Trust

September 1, 2015

Original Cyns is our Business of the Month for September. Original Cyns is owned by
Cynthia Schuyler and was founded in 2003. Original Cyns offers an eclectic m...

See More

Share
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Recognition & awards . . .

‘ Hy-Vee (4100 University Ave, Des Moines, IA) aee

Yesterday at 8:26 AM - Q

Congratulations to our very own Dwayne Campbell, our representative
at this year's National Best Grocery Bagger Competition! Dwayne
placed first in this year's competition and was named the best bagger in
the nation last night! You can see Dwayne’s helpful smile at our Park
Avenue Hy-Vee in Des Moines.

PEPSICO
3 70

oD (AN (2250

1 Comment

©O:
oY Like

() Comment 2> Share o~
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@D Jim Miller and 61 others

Hinge Valley Junction
February 10 at 8:20 PM - Q

Many thanks to those of you who voted us best of @valleyjunction! We think
you're the best too &3

Best Valley Junction Store

Hinge

I'he Historic Valley Junction has been known for its
long list of boutiques, novelty shops, art galleries and
unique shopping experiences. As such, being named the

Best Valley Junction Store is a high honor. That honor

10 Comments

I OWA

economic development



Call to Action posts.. . .

¥ Instant Template For Curved & Odd-Sh¥ped Profiles? So Easy! A&
Get yours here: dopby.com/outline-gauge

ash Sale: 50% OFF Today Only

DOPBY.COM
50% OFF TODAY ONLY

Shop Now

MAIN STREET

IOWA

®  Porch Light Coffeehouse
P ohrs - @
&S & L Giveawayl ., 4% &
Day 18
Only one week until Christmas! Are you done with your shopping? For
today’s giveaway, tell us, when do you start your Christmas shopping?...

See More




Weather related . . .

G Gravy Home Goods
February 17 at 10:18am - @

One Block Over shared a photo. one

February 2 at 11:43 AM - Q You'll stop traffic with this vintage weathered couch. Super comfy!

o) Like D /> Share [ R

= o Sarah Bolles Thompson and 231 others Top Comments »
Q Comment on this post © @

Gravy Home Goods SOLD O
Like - Reply - 4d

G Erin Smith How much is this beauty? O

Minnesota Quilters, Inc. & Like Page
February 2 at 11:02 AM - Q

MAIN STREET
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Classes & workshops. .............1it’s about the Experience!

@ One Block Over added an event
©Owsy February 21at4:11PM-Q

M IX an d M In 9 l e Create wonderful bags to carry your projects. Class is taught by Deb
First in a series of creative gatherings with Steere. Class fee is $20 per person plus materials. Call One Block Over
quilt shop to reserve your spot. 563-422-3822

Thursday Feb. 21st
w28 PM at JB Knacker in Gilbert
*learn to make a stgnature cocktail and enjoy
charcuterie

! per person
\iirlce méKdes gift bag, food,
yand beverage
3 *21 and over

o lull """L

HE
'ENHAM ¢

SAT, MAR 9 AT 9 AM
Project bags class % interosten

® You like One Block Over

== NMAIN STREET
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Onion Grove Mercantile shared lowa Photo Company's post
esterds t12:15pm - @
Ad O rab I e ki d d OS & an i mal S L Every photo from lowa Photo Company is so beautiful. | feel so honored to

have the little Onion Grove Mercantile baby blanket included in this sweet

session.
Stacy McCune commented on this

‘ Rachel Hanken
February 20 at 9:40pn 1stagram - A4

Z//‘Wg(l@ ‘

MEMORIES

lowa Photo Company added 2 new photos e Like Page
esterday at 11:28am - @

Baby Caine is SO SWEET! Isn't he just adorable?!

Blanket: Onion Grove Mercantile
Backdrop: Roses and Ruffles

©0 2 { Comment
Like Comment
db I O = oY Like () Comment 2> Share ®~

MAIN STREET
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Local shop small support. . .

B@ Cenex oo
August 13 at 553 PM - Q

Small businesses put the home in hometown — one of the many reasons
why our Cenex stations are proud to be locally owned. To celebrate our
fellow small business owners, we're coming to Open 4 Business, lowa's
statewide small business grant competition from the lowa Economic
Development Authority, Tuesday, Aug. 28 in Waterloo! Join us at our free
afterparty featuring homegrown country star JAY ALLEN! More info coming
soon! Main Street. Powered Locally.®

@O 7% Susan Watson, Jim Miller and 565 others 6 Comments 67 Shares

oY Like (O Comment 2> Share o~

{MAIN STREET

Orange Possum
January3- Q

Share if you haven't been @

Not to brag or
anything..
But | haven’t been to
Target at all this year.

& 0 Emily Little and 65 others 7 Comments 39 Shares

_IOWA



Highlight your customers or locally made products . . .

#) Onion Grove Mercantile
N 3hrs-Q
The Markket

AARKKL It's #FollowFriday! I'd love to direct your follows to four of the wonderful lowa
7hrs- @ companies who allow me to carry their awesome products in the shop.

. ; . Milkhouse Candles, located in Osage, creates all those heavenly scents you

Okay we are going to say it... our customers are the best. A~ enjoy at OGMI : o%: Y y

We love getting to know each person who walks into our doors, and our staff Nora's Naturals, of Dubuque, blesses us with all natural skin care and
enjoys helping them find the right pieces to fit their home(s). These beauty products made right here in the Heartland.
wonderful ladies took a trip together from Waterloo. They heard about our Rettht IRy, haSCOT WAVl prodtices thesnds Gowi: Ic-DesECUlicTy

t d Idn’t wait to check it out. Wi t wait 1 5 " S the market. Each piece, carefully handcrafted will last generations.
SIS AN EOEICE SIS L N Ca B CE = Kate Brennan Hall lllustration, Cedar Falls, injects a beautiful whimsy into

her small batch handmade gOOdS. including the fun hand towels yOU'“ find at
OGM.

oY Like () Comment

MAIN STREET
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Service & professional businesses. . .

A8 Bank 1st
L January 8- Q

Vending machine rejecting your bill? Microwave it! Woodard Insurance Service Co.

. February 28 at 8:01 AM - Q
It takes 4,000 double folds before a bill will tear. It takes far fewer folds for a -

vending machine to reject your bill — but you can fix that by popping it in the Interesting points to consider.
microwave for about 20 seconds to crisp it right up.

THESILVERLINING.COM
How winter weather affects your car and things to watch for
Just when you think you've seen your last snowfall or cold spell, Mother...

oY Like (D Comment 2> Share ®-~

@7 Lynn Ann Lauer, Troy Schott and 13 others 1 Comment 5 Shares

MAIN STREET
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Health care & hospitals . . .

#. Gundersen Palmer Lutheran Hospital and Clinics shared a

photo. . : axs
February 13 at 9:17 AM - @ ~ Gundersen Palmer Lutheran Hospital and Clinics

March 2 at 9:36 AM - @

Julie Eischeid Creery & Jessica Wegner braved the lowa weather last week
to accept our HSI award for winning the Medium Workplace nomination!

Congratulations Julia & Juan.
Welcome Dulce Maria!
Healthiest State Initiative is at Ron Pearson Center i Like Page Febmary 27’ 2019~ 8 Ibs 5 oz ~ 19

February 11 at 2:59 PM - West Des Moines - @

@O Edith Ann Langerman and 14 others

Gundersen Palmer Lutheran Hospital and Clinics - winner of the Medium Workplace
Award!

@O’ Jessica Wegner, Judy Roach and 51 others 7 Comments

E=NMAIN STREET
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Keep it light and fun . .. Be creative with your content!

#B. Mics Plumbing Heating
S July 25,2016 - Q

Okay, so we have all been therel Who's on A side or B side? Ready, set, @ Mics Plumbing Heating
Se” October 10,2016 - Q

Hope you all have a great Monday!

HOW DID THE HEATING AND COOLING
SPECIALIST AVOID BEING ASSASSINATED?

N ; : S & d .. - A
“ - .
D=9 1 Comment
[f_) Like (O Comment /> Share

D> 4 Comments

MAIN STREET
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HOWTO ey How to Start Making Business Videos DIY - Write, Shoot, Edit with Mike
- Tringe
starr MAKING ol °

BLUSINESS CreatorUp!

VIDEOS 2 years ago *+ 4,947 views
\ a Want to promote your business with professional looking videos, but can't afford to
< . re out a pro to ake them? Learn how to ...
.

Broadcast Yourself

Offers phenomenal SEO & marketing

 Great for how-to-videos (recipes, repairs, decorating)
Product demonstrations

New product arrivals

« Short & sweet Is best
Used to drive customers into your store G

Create a channel just for your business

MAIN STREET
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Broadcast Yourself 4

Video ldeas:
* Live video — what’s happening right now

« Interview series — employees, customer, partners
 Favorite products & how to use them

« Demonstrations on how to use, fix, install products
 Your favorite thing to do in your business

B MAIN STREET
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Broadcast Yourself

Video ldeas:

MAIN STREET

IOWA

“W  How to Peel
= Butternut Squash

; e

5 oo S S
C SS=Sol T X

Turn your top 5-10 customer inguiries Into videos
Great for products that require assembly
Customers get Iimmediate assistance

Make sure Audio quality Is excellent

YOU become the go-to expert in your field!!

_IOWA




The makeup you wear to achieve

professional results doesn't have
to be full of harmful chemicals &

cost you a fortune.

Root (0 5.0 8

Home Videos Playlists Channels Discussion About

All activities ¥ Related channels

£ | The Green Bunny

Subscribe
Root Macy Mineral Blush Swatch ‘ Natural Beautiful Life
by Root | [ Subscribe
1 week ago * 29 views
Macy Mineral Blush: http://www.rootpretty.com/products/macy-mineral-blush " AESTHETIKA
Subscribe

Q Teri Miyahira
a Subscribe

Root Punch Love Mineral Blush Swatch

by Root
1 week ago + 27 views
Punch Love Mineral Blush: http://www.rootpretty.com/products/punch-love-mineral-blush

PUNCH LOVE BLUSH

MAIN STREET
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«,;‘ Hannah Ray J is at Q Charles City Whitewater

25, 2017 - Instagram - @

December

g Hannah Ray J
3~ 4 mins - Instagram - @ Christmas boat n surf. & A& #jacksonkayak #badfishsup #wernerpaddies
Glad the rains came and made the backyard creek rise...good to get on the #charlescitywhitewater #coloradoriversurfco #rawhero #nocoastsup

water in February. Even if there were ice jams and chilly temps. #crawdaddyoutdoors #dbp #landlockedsurfing

@jackson.kayak #wernerpaddles #astral #shredready #dbp

#crawdaddyoutdoors #rawhero

Like Share
© > o) Like &> Share

Crawdaddy Outdoors — Waverly

MAIN STREET

_IOWA

.JiﬁmiL




Hannah Ray J shared Charles City Whitewater
Charles City Whitewater

1aries Uity h;i

| know this one! the CEDAR RIVERI!

#Charlescitywhitewater

s video —at @

Charles City Whitewater is at @ Charles City Whitewater
anuary 10 - Charies City - @

il Like Page

Yesterday on Jeopardy!... Would you have gotten this question correct?!

Charles City Whitewater is also fun for kayaks, SUPs, surfboards, inner tubes and more

Come visit us sometimel

#CharlesCityWhitewater #Thislslowa

(fb Like &> Share

_IOWA



Harry's uses content throughout their entire ads funnel. They often run Facebook ads with videos
that showcase their products. According to AdEspresso, video ads boost engagement (compared
to images), which helps drive down ad costs.

Harry's
Sponsored

"I'm 53 years old, | have tried every razor sold to man from electric to single
blade, disposable, etc. | just broke down and tried your razor. Fellows you have
made the razor that should be famous and replace all that are inferior. Best

BeCO me a p ro b I e m kept secret | have found." - Clay B.

l I Tired of overpaying for razors? Give our best-selling products a try in our Trial
SO LVE R - . Set, including the award-winning Truman razor and foaming shave gel. Give

Premium
‘Winston
handle

Shave Gal

MAIN STREET
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With Leo AR, you can create augmented reality movies on your iPhone or Android phone.

With augmented reality, you can add things to the movie that aren’t there in the real world and
record as if they are. After you find a virtual animated item you like in the app, you tap it and then
tap where you want it to appear in your movie. Your camera remembers where the objects are as
you record. You can even touch or move these items, which include animals, signs, or smiley faces.

Augmented
Reality Apps ;A

Redefine What Iy Possible

— ’
> Google pla ' App Store

facebook  fmstagrem  bwitter

After you drop these objects into the video using the app, you can then use the app to record a
video of yourself walking around and interacting with these animations. The app captures the
sound in your video, too.

The Leo AR app is free and available for iPhone and Android.

MAIN STREET
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Shopping starts on Pinterest

Where do Pinners get ideas for what to buy?'

Searchengines :t:LA

12%

say Pinterest inspires
themtoshopwhen
they aren’tactually
looking for anything'

70%

discover new products
onPinterest'

Towa D
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Unfollow

Anders Ruff and AR
Workshop

30,134 324 www.andersruff.com

Followers Following Charlotte, NC / AR Workshop
offers hands-on DIY
Workshop locations around
US! Book a workshop:
www.arworkshop.com Visit
our DIY Party blog & shop:
www.shop.andersruff.com

Boards

POSES
VDR O

=
£

o WORKSHOp ‘ “'!'.i_;]

Custom Wood Plank Signs Home... Custom Home Decor Pillows

17F
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@ Discover and save creative ideas m Log in

Pretty Press
Root

o
2F o Tl

_
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Follow

Root

ww.rootpretty.com

Natural & Organic Beauty Products + All Things Pretty. Our products are vegan, cruelty free, gluten
free, paraben free, affordable and non-toxic.

31 8
Boards Pins Likes Followers Following
Pretty Smarts Root Men Root Brows Root Gift Guide
Root Root Root

] . RN
EN- Rda

Follow Follow

Follow

https://www.pinterest.com/rootpretty
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funky cowgirl

) @

All Pins VvV

Tops-Funky Fashions - The
Funky Cowgirl

New Year's Eve Outfit: Time to

Summer fun.. Let's do this. Tees start planning your NYE...

and Tanks.

$38.00

L&B White Leopard boyfriend
jeans LB109 Size 4 thru plus 24.

Bandera Sky-cowgirl
jewelry,cowgirl pearls,
bling,concho...

Funky Cowgirl — Fort

MAIN STREET
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Funky-fun fashion with a
western...

MM Ranchwear "Taiven” Belt
11! Photos by Debbie Porter!!!

THE FUNKY COWBIRL'

Raise Em Up

Puff saucer, Puff mix, Round
and Saucer

Madison

_IOWA



LITTLE PRAIRIE GIRL

18,677 17,196 littleprairiegirl.com
Followers Following Cedar Falls, lowa
Boards

christmas christmas crafts

outdoor decorating

spring decorating jewelry summer
ww.pinterest.com/nataliemeester/jew

Little Prairie Girl — Cedar Falls

MAIN STREET
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Shapchat

Jnstngrom,

 400M active DAILY users

« 188M active daily users

* Very visual | « 71% under 34 years old
* Usage has doubled in the « Good for younger demographic
last 2 years

MAIN STREET
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Instagram is a real-time photo sharing network that makes it easy for

your business to become more visible.

Download Now

MAIN STREET
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gravyhomegoods HEEEN B8 -
gravy 452 posts 2,089 followers 759 following

HOME GOODS
Gravy Home Goods

Vintage, salvage, and handmade home decor store. Open every Friday, Saturday, and
Sunday. 630 Main Street, Jewell, lowa.
facebook.com/gravyhomegoods

Followed by figandfrolic, broadstreetmarketiowa, junkjubilee + 3 more

W @ 9w @

Fall 4 Junk Table Benches ? Highlights

8 POSTS TAGGED

JEWELL MAIN STREET JEWELL MAIN STREET JEWELL MAIN STREET
PROMOTIONS COMMITTEE PRESENTS PROMOTIONS COMMITTEE PRESENTS PROMOTIONS COMMITTEE PRESENTS
Jewell Junction ‘Enchanted Jewell Junction ‘Enchanted Jewell Junction ‘Enchanted

Christmas Movie ‘Bingo Christmas Movie ‘Bingo (Christmas Movie ‘Bingo

MAIN STREET
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Jethro’s
BBQ

Lakehouse ... NEW App! ...

December 16th
m With 2 Sides
And Choice Of Bread
Dine In Or Carry Out

MAIN STREET

| [l |

IOWA

jethrosbbg RN KB

468 posts 3,047 followers 1,149 following

ro's BBQ
World Famous Slow Smoked Meats Q‘
@ NEW App - Order Online Today! #jethrosbbq
bit.ly/2MFBZvf

Jambalaya... Pork Chop ... Ames @

8 POSTS TAGGED

B Bacon B... Jake's Stea...

APPETIZE

ONE DAY ONLY
THE WINGTASTIC COMBO

’

ONE DAY ONLY

On Monday, November 25th Order two entrees ($8.95 minimum value each)
World Famous Slow Smoked Wing# at any Jethro’s BBQ location and receive a

free appetizer (up to $13.95 value)
on Monday, November 18th!!!
DISCOUNT AVAILAELE FOR

_IOWA



View More on Instagram

O Q

View More on Instagram
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Mobile Apps

\/

distrx

Distrx is a new app that is completely geared toward Main Street Communities

across the country. Cedar Falls was fortunate enough to get in on testing of this
app and we want to share it with you. It is very easy, you download the app for

free from the Apple Store or Google Play, you will need to sign in and it will find

your location, Cedar Falls will pop right up. There are currently 35 locations

included on our downtown app from Cup of Joe to Spotlight Boutique and Salon.
The great thing about this app is that it does include other communities including
Waterloo who just came on board not to mention several throughout the country.

Download the app today and experience all it has to offer.

MAIN STREET

_IOWA

e
IOWA




Resources to get you started

= Each network has it's own tips & tools
= Google "How to . ‘N
= Social Media Examiner < D & Tsocaime i S
= |_ocal service providers

= Host a workshop locally C@D

= Peer to peer business groups

—IOWA ~JCWVA.
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¥ April 17-19
Don't Miss

DS <5 el AT g N T "SD BN B FT T
/O\\ | .‘7_‘..- = '\‘
5 ,

% SocialMedia ﬁé’ﬁﬂn@

SAN DIEG® |

¥ cxaminer,

How to Set Up a Shop Section on Your
Facebook Page

& By Kristi Hines
B April 4, 2016

% print |
Does your business sell products?

Have you considered setting up a shop on Facebook?

Join 450,000+ of your peers! Get our latest
articles delivered 1o youremailinbox and get

Facebook allows you to add a Shop section to your Facebook

IOWA
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More images

Google My Business listing

Create a Google My Business Listing

Step 1: Log into the Google Account you want associated with your
business (or create a Google Account if you don't already have one). Step
2: Go to google.com/business and select “Start now” in the top right-
hand comner. Step 3: Enter your business name. Apr 27,2018

The Ultimate Guide to Google My Business - HubSpot Blog
https://blog.hubspot.com » marketing » google-my-business

MAIN STREET
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Home Articles v Shows v MARKETING CONFERENCE Events v Newsletter About ~

How to Improve Your Facebook Ads
During a Holiday Season

‘ by MARTIN OCHWAT / OCTOBER 23,2019 / ™ LEAVE A COMMENT

< 671

SHARES

Do you run seasonal Facebook ads during Christmas, Hanukkah, or any other holiday season?

Wondering how to run more successful holiday ad campaigns?

In this article, you'll discover how to warm up an audience and deliver holiday-themed Facebook

advertising campaigns.

A RV AR \/_v-/ LRI AL
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Home Articles v Shows ~ L MARKETING CONFERENCE Events v Newsletter About ~ SEARCH THIS WEBSIT Q

12 Techniques to Reduce Your
Facebook Ad Spend

e LUKE SMITH OCTOBER 2, 2019 LEAVE A COMMENT

966

SHARES

Do you want to reduce unnecessary spending on your Facebook ads? Looking for a way to audit

your work?

In this article, you'll discover how to assess and improve your Facebook ad campaign performance

—from first click to landing page conversion.

12 TECHNIQUES TO
REDUCE YOUR




@ Business

This week's news

Webinar: Get started with ads

Learn our official best practices for successful campaigns on Pinterest. Whether
you're new to Pinterest Ads or just looking for a refresher, this webinar has
helpful tips to get the most out of Pinterest.

MAIN STREET
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Holiday retail:
Wrap up these Pins

Get ready for holiday shopping—see
what's trending in retail apparel and home
s0 you can plan your Pins for the holiday
season.

9/12 at 9:30 am PDT

Register now

Holiday CPG:

Serving up holiday Pins

Get the scoop on how consumer-packaged
goods businesses are using Pinterest to
help customers get ready for the holidays.
9/14 at 9:30 am PDT

Register now

Holiday travel:

Pins, planes, trains and
automobiles

Tune in to learn how to meet the holiday
travelers of Pinterest at every step of their
journey.

9/20 at 9:30 am PDT

Register now

Note: These webinars will be recorded and available for viewing here within a

MAIN STREET
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Best Practice Tips . ..
= Know which channels your customers use

= Publish on those channels (87% of marketers use social

media as a part of their strategy)

= Think about posting on Saturday or Sunday 40% -

50% fewer posts so less competition in the news feeds!)

= Social Listening — answer questions (Respond to a
complaint ASAP)

= Encourage happy customers to post what they

like about your product or services (70% of consumers
trust brand or product recommendations from friends)

= Good quality photos & videos

B MAIN STREET

= IOWA VYA,




Socilal Customer Service

« Address customer queries
* Address complaints

* Find potential customers

« Customer testimonials

[he best marketing you can have Is existing
customers who tell others about a great
experience . . . Brand Advocates

MAIN STREET
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Official smart USA @ 7 ot
| Follow )
"rS.'Y'EL'tCZ‘.TU':;(I \>—./

Replying to

Couldn’t have been one bird, .
Sounds more like 4.5 million. (Seriously, we
did the math.)

O n I i n e weight of bird crap required to damage smart’s tridion safety cell”

ooe bird (.4 .. ") = 10,000 craps

4,500,000 pigeon craps

AAA A3 4343304330303 404030433040 404030430 40483043040 4304040434040404404040444.4
AAA A3 4433348433040 30404043030404040 4040404040403 404030404040404040404404473
AAAA AL 4343448403340 4840404040404 4040 4040404040 44040484044040484.444
AAAAA A A3 3433340348400 4040404040483 4040404040 4040434040430404040404404044

A AR AR IR A3 4343484343403 404043 4040404040303 4043030404040 404040404040 44040404444

n
" AR A4 A 3343434343343 3 484043030403 404040 4040404404404 40 440404040444
. AAARA A3 4434340304043 3804030403040 404040 40404040 404030404044044044044
AAAL AR A3 43 4483434334040 40 4040404040340 4040430404430 4404304040444040444.44
AAAA A3 4343443304040 3340433040303 4033040404040 404040404040404044040404.444

K [ ] f I A4 A3 3403840480400 3040030304030 304040304040404030404040404040404040.4.4070
eep it fun!

45,000 emu craps

7~ * SMAT D Uidion safcty cofl Can wihstaad wp
7 ¢ ?_TA © 0.000 B2 of pressere
. ' AT Pgeres are eomated and may Mot De exact
B b N -

o Bst DCy re a0t 2otally Nl of Crap, el
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Best Practice Tips . ..

= Follow the 60 -30 -10 Rule
60% content you SHARE
30% content you CREATE

10% promotional or CTA (Call to Action)

= Call to Action
Tell them what you want them to do!
Sales, special offers & events
Give-aways, likes and shares

MAIN STREET
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Best Practice Tips . ..
You MUST look at your analytics!

Pinterest
AnalytlcS/ oo Sle\JGO"SIS%

_..—-—-—-‘"".\ /
___________.,____————0\ /

)

Promoted Tweets Dashboard

137K 2,797 50 35
Twest [moses sion e Reweet Ry
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~IOWA




Get Started TODAY!

= Be professional

= Be “real” in building your
brand

= Be consistent!!

= Good quality photos “ﬂ
| -
* Avoid lengthy posts O

= Focus on engagement

= Schedule posts — 10
minutes per day

= Use posts to drive
customer loyalty

MAIN STREET
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== NAIN STREET

Contact Information

Robin Bostrom
Business Specialist
Main Street lowa
1963 Bell Ave — Suite 200
Des Moines, lowa 50315
515-348-6176
robin.bostrom@Iiowaeda.com
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